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Group A
[Answer any four of the following] 5x4=20

1. How do modern technologies like Al and big data shape current advertising practices in India?
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2. How does spin differ from traditional PR practices?
1 giioe PrerE el (AT e Emi?
3. How do PR professionals identify and segment their target audiences effectively?
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4. How do exhibitions and press tours contribute in maintaining media relations?
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5. Explain the concept of brand positioning briefly.
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6. What are the key differences between libel and slander in the context of PR?
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7. What are the positive and negative aspects of consumerism?
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Group B
[Answer any two of the following] 10x2=20

1. What are the ethical concerns related to advertising? What role should government regulations play in
controlling advertising practices?
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2. What is digital advertising? Elucidate the evolution of digital advertising in detail. Briefly discuss the
differences between digital and traditional advertising.
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3. What are the primary objectives of Sports PR? What strategies do you use to enhance the public image of
athletes and sports organizations?
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4. What are the key components of the DAGMAR model and how does it help in setting advertising objectives?
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